
 

Научный результат. Экономические исследования. Т. 8. № 2. 2022. С. 23-31 
Research Result. Economic Research.  Vol. 8. № 2.  2022. P. 23-31 23 

 

 

УДК              DOI: 10.18413/2409-1634-2022-8-2-0-3 

 
1Растопчина Ю.Л., 
2Рожанская А.Г., 
3Орлова В.А. 

ЗАРУБЕЖНЫЙ ОПЫТ РЕАЛИЗАЦИИ ИННОВАЦИОННЫХ 

ТЕХНОЛОГИЙ В МАЛОМ И СРЕДНЕМ  

ПРЕДПРИНИМАТЕЛЬСТВЕ В НОВЫХ РЫНОЧНЫХ  

УСЛОВИЯХ 

  
1,2Белгородский государственный национальный исследовательский университет,  

Россия, 308015, г. Белгород, ул. Победы, 85 
3Белгородский государственный технологический университет им. В.Г. Шухова,  

ул. Костюкова, д. 46, г. Белгород, 308012, Россия 

 

e-mail: rastopchina@bsu.edu.ru, anastasiarozhanskaya@gmail.com, 79205825099@yandex.ru 

 

Аннотация.  

В статье представлены результаты исследования зарубежного опыта реализации 

инновационных технологий в малом и среднем предпринимательстве. Был пред-

ставлен обзор институтов государственной поддержки и форм стимулирования 

инновационной деятельности в США, Япония, Франция, Германия, Канада, Вели-

кобритания. Результат сравнительного обзора направлений государственной под-

держки в указанных странах – выделение схожих методов поддержки малого и 

среднего инновационного предпринимательства. Выявлены российские проблемы 

инновационного развития малых и средних предприятий, в частности нестабиль-

ность российского законодательства, высокие налоги, коррупция, нехватка фи-

нансовых средств, высокие начальные издержки для организации бизнеса, насы-

щенность рынков сбыта, неравномерность развития регионов, пандемия. Выделе-

ны современные инновационные маркетинговые технологии, позволяющие уве-

личить долю рынка и доход малых средних предприятий. 

Ключевые слова: инновационная деятельность, государственная поддержка, за-

рубежный опыт, российская действительность, инновационные маркетинговые 

технологии. 
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Abstract.   

The article presents the results of a study of foreign experience in the implementation of 

innovative technologies in small and medium-sized enterprises. An overview of state 

support institutions and forms of stimulating innovation activity in the USA, Japan, 

France, Germany, Canada, and the United Kingdom was presented. The result of a 

comparative review of the directions of state support in these countries is the identifica-

tion of similar methods of supporting small and medium-sized innovative entrepreneur-

ship. The Russian problems of innovative development of small and medium-sized en-

terprises are identified, in particular, instability of Russian legislation, high taxes, cor-

ruption, lack of financial resources, high initial costs for business organization, satura-

tion of sales markets, uneven development of regions, a pandemic. Modern innovative 

marketing technologies that allow increasing the market share and income of small and 

medium-sized enterprises are highlighted. 

Key words: innovative activity; state support; foreign experience; Russian reality; in-

novative marketing technologies 
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Introduction 

The current stage of technological de-

velopment of the economy, a high degree of 

competition and a degree of globalization 

form a new contour of market conditions. 

Every day, small and medium-sized enterpris-

es face development challenges related to the 

need to modernize their business and take into 

account changes in human resources, sales 

and other development-related areas.  

All these changes are guiding small and 

medium-sized enterprises towards active use 

of innovative management technologies, in-

cluding in the field of marketing. The use of 

innovation in marketing could be an attractive 

solution for cash-strapped firms, as well as in 

times of economic crisis.  

The purpose of this study is to review 

the state support institutions and forms of 

stimulating innovation in foreign countries, as 

well as highlighting modern innovative mar-

keting technologies that are optimal for small 

and medium-sized enterprises. 

 

Main part 

Marketing activities of small and medi-

um enterprises (SMEs) have their own char-

acteristics associated with low budget and 

small audience coverage, but often this type 

of activity is perceived by SMEs as secondary 

compared to sales and business development. 

At the same time, the difference between 

SMEs and large firms is that small firms can-

not compete using economies of scale; there-

fore, their competitive advantage lies in the 

development of innovative products or pro-

cesses that depend on knowledge of the mar-

ket and consumers [Berezhnov G.V., 2019]. 

Creative marketing methods can thrive even 

with limited financial resources. 

In general, the reputation of SMEs is 

built on their courage to take responsibility, 

be creative and take risks. At the same time, 

state support for SMEs has a strong effect on 

the positive changes of business.  

At the moment, the Russian state sup-

port program is unstructured, fragmented and 

not targeted. In addition, these programs do 

not meet the real needs of the SME sector, are 

poorly used, and there is a lack of liquidity in 

financing the SME sector and a low level of 

digitalization of SMEs. 

The study of foreign experience in 

stimulating innovation activity makes it pos-

sible to identify strengths and optimal meth-

ods for developing an effective state innova-

tion policy to support enterprises in other 
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countries with possible adaptation to Russian 

conditions. 

The experience of foreign countries in 

solving the problems of innovation develop-

ment is presented in a summary table on the 

review of state support institutions and forms 

of innovation stimulation in the USA, Japan, 

France, Germany, Canada, Great Britain [Avi-

lova A., 2019; Palamarchuk S. V., 2015; Bah-

ram Sattari Model of Marketing…, 2019;  

Michele O'Dwyer Innovative…, 2019; 

Vasanth Kiran…, 2019]. 

Таблица 

Table  

State support of innovation activity by foreign states 

Country 

State support for innovation activities Main organizational 

structures of the inno-

vation process 
State support institutions Forms of incentives 

USA 

Small Business Administra-

tion, 

National Science Foundation, 

Federal Agencies, National 

Network of New Technology 

Adoption Centers, American 

Association for the Advance-

ment of Science, National Re-

search Council, National Insti-

tute of Standards and Technol-

ogy, National Technical Infor-

mation Service, Office of 

Technology Policy 

Preferential taxation, in-

vestment tax credit, pref-

erential depreciation re-

gime, subsidies, targeted 

budget appropriations 

Technological capital 

network, technopolises, 

science and technology 

parks, quasi-risk form 

of corporate organiza-

tion, small innovative 

enterprises, research 

consortiums and organ-

izations, business incu-

bators, science and 

technology centers, sci-

ence and engineering 

centers, joint industrial-

university research cen-

ters, venture capital 

companies 

Japan 

State Research and Develop-

ment Promotion Funds, Small 

and Medium Venture Compa-

ny Promotion Fund, Small 

Business Finance Corporation, 

Enterprise Development Pro-

motion Center 

Concessional lending and 

taxation, subsidies 

Japan Research Devel-

opment Corporation, 

technopolises, science 

and technology parks, 

small innovative enter-

prises, research consor-

tiums and organizations 

France 

Special Governmental Organi-

zation, French Venture Capital 

Partnership, National Center 

for Scientific Research, the 

French National Research 

Agency (ANR), National 

Agency for Advanced Study, 

Public-Private Bank for Fi-

nancing Small Innovative 

Business 

Grants, subsidies, long-

term loans, tax credits, 

credit guarantees, prefer-

ential taxation 

Technopolises, technol-

ogy parks, small inno-

vative enterprises, re-

search consortiums and 

organizations, venture 

companies, technology 

transfer centers 

Germany 

Small innovative business con-

sortiums, state-owned special-

ized banks (Reproduction 

Credit Bank, German Equaliza-

tion Bank), Ministry of Eco-

Targeted gratuitous subsi-

dies, subsidies, payment of 

technical expertise costs, 

preferential loans, a credit 

insurance system, tax re-

Science and technology 

parks, technopolises, 

small innovative enter-

prises, research consor-

tiums, venture compa-

https://www.researchgate.net/scientific-contributions/Bahram-Sattari-2116512693
https://www.researchgate.net/scientific-contributions/Bahram-Sattari-2116512693
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Country 

State support for innovation activities Main organizational 

structures of the inno-

vation process 
State support institutions Forms of incentives 

nomics, Ministry of Scientific 

Research and Technology, 

Federation of Industrial Asso-

ciations, Patent Center 

bates and benefits, accel-

erated depreciation, target-

ed bank loans 

nies 

Canada 

Small innovative business con-

sortia, the Canada Foundation 

for Innovation 

Concessional loans, subsi-

dies, technical assistance, 

tax credit, tax relief 

Technopolises, science 

and technology parks, 

small innovative enter-

prises, research consor-

tiums, venture compa-

nies 

United 

Kingdom 

The Council for Science and 

Technology, government re-

search councils 

Tax incentives, subsidies, 

R&D write-offs 

British Technology 

Group, technopolises, 

science and technology 

parks, small innovation 

enterprises, venture 

capital firms, research 

consortiums, venture 

companies 

 

A comparative review of the areas of 

state support in a number of countries will 

highlight similar methods of state support for 

SMEs:  

- information support (Germany, USA, 

Russia, France);  

- the opportunity for employees of state 

research institutes to participate in commer-

cial activities for implementation of scientific 

developments (France, Great Britain);  

- tax incentives (Great Britain, Germa-

ny, Russia, France);  

- direct financing of innovative enter-

prises (Germany, Great Britain, France);  

- development of technology parks and 

business incubators (Russia, Germany);  

- specially created bodies regulating the 

innovation climate in the country (Great Brit-

ain, Russia, France);  

- support of venture innovative enter-

prises (Germany);  

- support for activities of intermediaries 

between business and research institutions 

(USA, UK) [Palamarchuk S. V., 2015].  

Separately, the development program of 

the Italian Artificial Intelligence Foundation 

(Fondo per Artificial Intelligence, Blockchain 

e IoT) should be noted. In Italy, a wide con-

sultation process conducted by the Italian 

government with the participation of a group 

of 30 experts selected from various public and 

private organizations helped to identify prob-

lems, needs for key technology and marketing 

areas specific to Italy. These identified factors 

determine the development of a national strat-

egy with a focus on artificial intelligence, 

blockchain and the Internet of things.  

The experience of foreign countries and 

its implementation are of great importance for 

Russia, since the listed measures to support 

innovation activities are not fully implement-

ed in Russia, which slows down the innova-

tive development of both SMEs and the coun-

try as a whole.  

Russia is significantly inferior to many 

countries not only in the share of innovations 

used, but also in terms of such specific indica-

tors as the share of the SME sector in the 

economy, the share of employees, the number 

of SMEs, and the share of turnover in the 

small and medium-sized enterprise sector. 

The main types of innovative activity in the 

sector of small and medium-sized enterprises 

are the improvement of an existing product or 

service, the expansion of the geography of 
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sales, and the improvement of the sales sup-

port process. 

An analysis of the impact of innovative 

marketing technologies on the development 

and competitiveness of small and medium-

sized enterprises  showed that the low number 

of small and medium-sized enterprises en-

gaged in innovative development and imple-

mentation of marketing technologies is asso-

ciated with a huge number of barriers: insta-

bility of Russian legislation, high taxes, cor-

ruption, actions/pressure from authorities, 

lack of financial resources, high start-up costs 

for organizing a business, difficulty in gaining 

access to infrastructure, saturation of sales 

markets, uneven development of regions, a 

pandemic and the impossibility of introducing 

technologies to all areas of SMEs. 

Most of the latest marketing technolo-

gies are used by large companies, since small 

and medium-sized enterprises usually do not 

have enough funds to maintain and conduct 

continuous innovative marketing.  

In today's online shopping environment, 

there is a good opportunity for SMEs to com-

pete with larger companies to gain competi-

tive advantage by introducing smart technolo-

gies (artificial intelligence). Artificial intelli-

gence can be used to support and enhance tra-

ditional business practices, including social 

media management, conversational market-

ing, and remarketing. 

Newspaper advertising used to be 

commonplace, now digital advertising and 

artificial intelligence are playing a critical role 

in business marketing tactics. Providing more 

authentic content, using chatbots and voice 

search, increasing the use of social media 

marketing, and creating engaging user experi-

ences are some of the key trends in 2021. 

Taking into account the financial and 

market opportunities of SMEs, it is advisable 

to single out innovative marketing technolo-

gies that allow increasing the market share 

and income of enterprises: 

1. Stimulation of an individual approach 

to clients. The personalization of offers is be-

coming more important every day, given the 

growing role of the "online" business space. 

Increased focus on data analytics and its use 

to ascertain consumer intent will have a posi-

tive impact on SME businesses. A focus on 

multi-channel marketing strategy and data 

collection to improve user experience and 

business results should be the dominant focus 

for all SMEs. 

2. Focus on "customer retention". De-

spite the positive data on the activity of SMEs 

in Russia during the pandemic period, some 

enterprises have not yet recovered from 

COVID, the period of business closure due to 

restrictive measures showed that it is better to 

focus on mobile marketing (personalized push 

notifications on smartphones and promotions) 

to retain customers for loyalty – bonus cards 

and coupons). 

3. Promotion through social networks. 

Today, almost all brands and online stores 

have their own page on social networks. Also, 

for a more successful business, SMEs need to 

shoot popular videos and be "in trend" (in par-

ticular, using an application like TikTok, 

launched in August 2020). Such platforms 

allow marketers to more naturally weave 

brand content into user feeds. 

4. Online shopping and "virtual reality". 

Today, consumers "live on the Internet", more 

and more make online purchases, which con-

firms the boom of social commerce, when 

user participation in social networks is direct-

ly converted into sales. For small and medi-

um-sized enterprises, the key is to develop a 

clear strategy to attract buyers on social net-

works. At the same time, SMEs should think 

about augmented reality marketing, which 

helped the target market feel like the owner of 

the product without even seeing it in person: 

an augmented reality catalog or a virtual  

fitting.  

 

Conclusion 

In general, solving the problems of de-

velopment and implementation of innovative 

marketing technologies in small and medium-

sized enterprises  in Russia play a special role 

in the modern economy because they contrib-

ute to stimulating economic growth, the de-

velopment of international specialization and 

industries in connection with increasing glob-

al competition, improving the quality of life 
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of the population and the importance of Rus-

sia on the world stage. 
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