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Abstract. Agroindustrial tourism in Belgorod region today is developing as one of the
priority guidelines within the general course on the support of the rural territories. Its
sense consists in the fact that the customers get the opportunity not just to have a rest,
but to be involved into rural activities, taste farm products, learn the traditions and rou-
tine of locals. They are the trips based on the calm natural way of life unlike the classic
excursions. The situation is uneven. On the one hand, Belgorod region is agricultural
region with rich resource: enterprises, historical villages, traditions, cuisine, quiet natu-
ral landscape. All factors mentioned above create the natural basis for rural tourism. On
the other hand, there are difficulties inherent in the majority of Russian regions: the lack
of quality infrastructure, unaccomplished readiness of households for welcoming tour-
ists, lack of experience in marketing and service, and also a big quantity of objects
which could work legally, but prefer staying off-radar due to challenges of normative
nature. However, the market of rural tourism is on the rise, especially among the inhab-
itants of large cities who are in search of peaceful weekend routes and «true» farm im-
pressions — from degustation to participation in the village workshops. Therefore, agro-
tourism in Belgorod region is now in the phase of active development: legal basis has
become clearer, the region offers financial support, entrepreneurs are looking closely at
this direction and interest of tourists is growing. In the next few years the integrated de-
velopment of the infrastructure, service quality improvement and further adaptation of
regulations to the real conditions will become the key factors in the formation of sus-
tainable and competitive industry.
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AHHOTaUMsA. ATPOIIPOMBIIIICHHBIH Typu3M B benropoackoii o01acTu ceroqHsi pa3Bu-
BaeTCs KakK OJHO W3 MPUOPUTETHHIX HAIMIPABJICHUN BHYTPU OOIIETO Kypca Ha MOAEPKKY
CEJIbCKUX TeppuTOpHil. CMBICI €ro 3aKJIF0YaeTCsl B TOM, YTO I'OCTH MOIY4aroT BO3MOXK-
HOCTb HE MPOCTO OTJbIXaTh HAa IPUPOJE, HO U BOBIIEKATHCS B CEJIbCKUE 3aHATHUS, JETy-
CTHpOBATh (PepMEpPCKUE MPOAYKTHI, 3HAKOMHUTBCS C TPAAULUSAMH M OBITOM MECTHBIX
JKUTENeH. DTO MyTEleCTBUs, OCTPOCHHBIE BOKPYI CIOKOMHOr0, MPUPOJHOIO PUTMA
KU3HHU, B OTJIMYUE OT KJIACCHYECKOr0 3KCKYPCHOHHOTO MM Topozackoro ¢opmara. Cu-
Tyalusi TIpUd 3TOM pa3BHBaeTcsi HeoaHopojHOo. C ogHOMN cTropoHsl, benroponackas o6-
JacTh — arpapHbI PernoH ¢ OOraThIM pecypcoM: MpEeANpuUsTUs, UCTOpUUYECKUE céna,
TPaaULMU, TACTPOHOMMSI, CIIOKOMHbIE MpUpoaHble JaHamadTel. Beé aTo co3maér ecre-
CTBEHHYIO OCHOBY IS CE€JIbCKOT0 Typu3Ma. C Ipyroil — ecTb TPYJAHOCTH, CBOMCTBEHHbIE
OOJBIIMHCTBY POCCUHCKHMX PErMOHOB: HEXBaTKa KauyeCTBEHHON HWH(PaCTPYKTypBI,
HECOBEPILIECHHAS] IOATOTOBIEHHOCTh XO34WCTB K INPUEMY TYPHUCTOB, HEOIBITHOCTH B
MapKETUHTE U CEepBHUCE, a TaKKe OOJbIIOE KOJIMUYECTBO OOBEKTOB, KOTOPhIE MOTJIH OBl
paboTaTh JerajibHO, HO MPEINOYNUTAIOT OCTaBaThCsl B TEHU M3-3a CIOKHOCTEH HOpMa-
TUBHOTO XapakTepa. TeM He MeHee CIPOC Ha CeTbCKUM OTIBIX PACTET, OCOOEHHO Y KH-
TeJIEH KPYIHBIX T'OPOJOB, KOTOPBIE MILYT CIIOKOMHBIE MapIIPyThl BBIXOJHOTO IHS H
«4YECTHBIe» (pepMepCKUe BIEYATICHUS — OT JeTyCTalMi 10 y4acTUs B JCPEBEHCKUX Ma-
crep-kinaccax. [loatomy arporypusm B benroposackoit o0nacTu ceiuac HaXOIWUTCA Ha
JTane aKTMBHOTO CTAaHOBJICHHUS: IOpUIMUYecKas Oa3za craja sicHee, permoH Ipejjaraer
(GbUHAHCOBYIO MOJIEPKKY, MPEINPUHUMATEIN MPUCMATPUBAIOTCS K HANPaBJICHUIO BCE
BHUMaTeJbHEE, a HHTEpeC TypucToB pacTéT. Ha Gmmkaiiime rojsl IMEHHO KOMILJIEKC-
HO€ pa3BUTHE MH(PACTPYKTYpPHI, OBBIIIEHHE KauecTBa CepBUCa, U JajbHEIas ajan-
Talsi HOPMaTHUBOB K pEabHBIM YCJIOBUSAM CTaHYT KIIOYEBBIMH (pakTOpaMu B (HOpMH-
POBaHUU YCTOWYMBOM U KOHKYPEHTHOM OTPaCIIH.

KaroueBble ciioBa: benropojckas 001acTh; arpoTypu3M; HHTEPaKTUBHAsL KapTa; peru-
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Introduction (BBemenue). Small and
medium-sized business entities play an im-
portant role in the development of Russian
tourism industry. Thanks to the efforts of the
authorities, nationwide nonprofit organiza-
tions which are representing the interests of
entrepreneurs and also development institu-
tions to implement support measures of fa-
vorable conditions for development of small
and medium-sized business entities in the
sphere of tourism are being created. Signifi-
cant growth potential of the tourism role in
economic and social development of the fed-
eral subjects of Russia is maintained
(Andrejchenko, Muhina, 2022).

However, the tourist activity of Russian
people remains subdued. According to the
data of Russian Public Opinion Research
Center, only 45 % of the inhabitants in aver-
age have had a rest the region different from
the region of residence for the last 5 years.
This testifies to the necessity of further higher
level of tourist product accessibility for the
citizens of the country and stimulating moti-
vation to travel (Zhizhileva, 2017).

One of the demand-constraining factors
for development of domestic tourism is the
low awareness of Russian touristic brands on

the foreign markets and within Russia includ-
ing the existence of missed opportunities for
development for system of promotion with
the use of modern information, marketing and
other technologies; prejudices (stereotypes) of
foreign citizens about tourism in the Russian
Federation — «insecurity», «language barrier»,
«negative geopolitical image» etc.

State support for priority areas should
be formed based on the principle of the most
contribution to the achieving goals and
benchmarks of Tourism Development Strate-
gy in the Russian Federation (Galoian, Kara-
petian, Mazurenko, 2018).

Belgorodia is the pearl of the Central
Russia with rich history and culture, unique
scenery. In 2023 there were 180 collective
accommodation facilities in the region where
283,0 thousand people had a rest. To services
of guests visiting there are 127 hotels and
similar accommodation facilities hotel room
capacity of 3,1 thousand rooms and one-time
capacity of 6,1 thousand beds, 53 specialized
accommodation facilities with 2,1 thousand
rooms capacity of 7,1 thousand beds. Income
from accommodation services was 2371,6
mln rubles (Gutova, 2013).

Table 1
Number of travel agencies in Belgorod region
Tabnuua 1
Konuuecmeo mypghupm benzopoockoii ob6racmu
Indicators 2020 2021 2022 2023 2024
Tour operator 3 4 6 8 4
Tour operator and travel agent 14 16 23 14 19
Travel agent 91 80 88 90 93
Total 108 100 117 112 116

Note: The source is compiled by authors based on their own research

Based on the data of Federal statistical
observation, 116 travel agencies operated in
the region in 2024. 4 of them were engaged in
only tour operator activities, 19 specialized in

tour operator and travel agency activities, and
the rest 93 operated as travel agents. Almost
all agencies are privately owned.
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Table 2
Number of package tours consumed by the population
Tabauua 2
Yucno mypnaxkemos, peaiu306aHHbIX HACEACHUIO
Indicators 2020 | 2021 | 2022 | 2023 | 2024
Citizens of Russia to the territory of Russia 5462 | 5662 | 8887 | 11803 | 9546
Citizens of Russia to another countries 4232 | 9239 | 6165 | 5930 | 7190
Citizens of other countries to the territory of Russia - - 170 - 1
Total 9694 | 14901 | 15222 | 17733 | 16767

Note: The source is compiled by authors based on their own research

In 2024 residents of the region bought
16,8 thousand of package tours, which is
5,5% less than in 2023. The cost of purchased

tours increased by 41,8%. In general, 32,1
thousand people applied for touristic services.

Table 3
Services purchased by the public in the sphere of tourism, thousand rubles
Tabauya 3
ITnammuwie ycnyzu nacenenuto 6 cihpepe mypuszma, moic. pyo.
Services 2020 2021 2022 2023 2024

touristic 656556 805053 824702 902776 927708
hotels and similar accommodation | g¢n75 | 993769 | 1183609 | 1275090 | 1210894
facilities
specialized collective placement | g, 605 | 1059547 | 1164947 | 1219027 | 900180
facilities
A T, R 733583 | 872069 | 1059989 | 1048671 | 732626
organizations
Volume of paid services to the
population in total 2538866 | 2858369 | 3173258 | 3396893 | 3038782

Note: The source is compiled by authors based on their own research

20,6 thousand people went on a trip to
Russia, 11,4 thousand people went on a trip to
the foreign countries. In domestic tourism cit-
izens of Belgorod mostly chose Krasnodar
region (45,6%) and the Republic of Crimea
(10,9%) for holiday destination. For Interna-
tional trips Turkey is the most popular desti-
nation (40,8% of tourists chose it among other
countries).

The growth of tourism products seg-
mentation and promotion of self-organized
tourism contribute to the encouraging diversi-
ty of types of tourism on the territory of the
Russian Federation. Significant development
is typical for tourism products which are
based on the combination of several types of
tourism. These factors define the necessity of
the flexible approach to the allocation of types
of tourism.
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Fig. 1. Volume of paid services to the population in the tourism sector,
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Fig. 2. Costs of health resort organizations related to production and marketing

(work, services, goods), thousand rubles

Materials and Methods (MaTtepuaJjbl
U MeToabI uccjeaoBanus). When conducting
research, we analyses the current regulations,
focused on the development of agro-tourism.

Results. The allocation of priority types
of tourism should be carried out individually
for touristic territories of the Russian Federa-
tion considering touristic resources and pecu-
liarities of the economic and social develop-
ment.

In Tourism Development Strategy in the
Russian Federation for the period up to 2035

(Government Resolution of the RF dated
20 centa6ps 2019 Ne 2129-p «O Tourism De-
velopment Strategy in the Russian Federation
for the period up to 2035») there are the fol-
lowing definitions of types of tourism
(Leushkina, 2024):

- «industrial tourism» — visits and
events on the territory of the object allowing
he customers to understand the processes and
secrets of production in the past, nowadays
and in future (FTOCT P UCO 13810-2016
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«Touristic services. Industrial tourism. Ser-
vice provisiony);

- «rural tourism» — the type of tourism
that supposes the temporary placement of
tourists in the rural area with the aim of rest
and/or participation in the agricultural work
without pecuniary interest of a tourist.

To our point of view, agro-tourism
combines several types: industrial, rural and
children and other types of tourism (figure 3).
The nature of child tourism is due the imple-
mentation of 3 basic functions — the develop-
ment of the personality (education, upbring-
ing), recreation and rehabilitation.

Rural tourism is accommodation in the
village, participation in agricultural work,
picking mushrooms and berries, fishing and
hunting, animal care.

Farm tourism 1is visits to the farms, par-
ticipation in volunteer programs, farm prod-
ucts tasting, familiarity with the production
(cheese factory, apiaries, wineries).

Ecotourism — recreation on the farms,
hiking and biking tours, educational eco-
programmes, eco-camps.

Culture and ethnographic tourism 1is
study of traditions and life, participation in
folk celebrations, acquaintance with folk
crafts.

Gastronomic tourism is the festival of
traditional cuisine, cooking workshops, tast-
ing and familiarization with local products.

Educational manufacturing tourism —
agricultural schools, internships, excursions to
the agricultural and industrial facilities, work-
shops on crafts and agriculture.

Labor education of schoolchildren and
raising the prestige of industrial worker jobs
are nowadays the key directions of agro-
tourism development in the region.

Thus, agrotourism presents the complex
direction of tourism that combines cognitive,
ecological, cultural, gastronomic and practical
activities and aims the people’s acquaintance
with rural life, agricultural production and the
natural heritage of the region (Volkov, Moro-
zova.2016).

The situation is here uneven. On the one
hand, Belgorod region is resource-rich agro-

industrial region: eterprises, historical villag-
es, traditions, gastronomy, peaceful natural
landscapes. All mentioned above create atural
basis for agricultural tourism. On the other
hand, there are some difficulties that are char-
acteristic of the majority of Russian regions:
lack of quality infrastructure, the imperfect
preparation of enterprises to receive tourists,
lack of experience in marketing and service,
and also large quantity of objects that could
work legally, but prefer keeping a low profile
because of regulatory complexities.

Nevertheless, demand for rural recrea-
tion is growing especially among residents of
large cities who look for peaceful weekend
routes and «honest» farm impressions — from
tastings to participation in village workshops.
That is why agrotourism in Belgorod region is
nowadays during the active development
phase: legal framework has become clearer,
the region offers the financial support, entre-
preneurs size up this direction more closely,
and the tourist interest grows. For the next
few years comprehensive infrastructure de-
velopment, improvement of the service quali-
ty and further adaptation of the regulations to
real-world conditions will become the key
factors in the formation of sustainable and
competitive industry.

The agrotourism development implies
the complex approach which takes into ac-
count economic, social, cultural and moral,
educational and other aspects. It also implies
the strengthening of its role in patriotic educa-
tion, enlightenment and labor potential for-
mation for the young generation of the re-
gions of the Russian Federation. Author's
model (algorithm) of interaction between
main stakeholders in the development of
agro-industrial tourism is presented in Ne 11
(130) magazine Economics, Labor, Manage-
ment in the agriculture.

One of the main areas for improving the
system of data collection and analysis on tour-
ism development on the territory of the Rus-
sian Federation is the creation of a unified
register of objects displayed and tourist infra-
structure, which can be converted into an in-
teractive map of the region / country.
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Fig. 3. Elements of agro-tourism
VICTOYHHK: COCTABJICHO aBTOPAMH I10 pe3yIbTaTaM COOCTBEHHBIX MCCIICTOBAHUM
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Fig. 4. Interactive map of industrial tourism in Belgorod region
HcTounuk: cocTaBleHO aBTOPAMHU IO pe3yIbTaTaM COOCTBEHHBIX HCCIEI0BAHUN

The developed interactive map of indus-
trial tourism in Belgorod region contains sys-
tematic information on areas of the region
with a description of industrial facilities. This
product is a convenient tool for users, sup-
porting local production, thereby enhancing
the region’s appeal to tourists (Galoian, Kara-
petian, Mazurenko, 2018).

The product is an online-map with in-
teractive details that let the user find, learn
and plan the visit to the objects of the agro-
tourism of Belgorod region. The outer service
used is Yandex maps which is the national
service without the necessity of import substi-
tution and is developed specially for definite

peculiarities of the country. Each point on the
interactive map is divided into subtypes of
agrotourism, districts and contains infor-
mation about the title, location, and peculiari-
ties of the object. The possibility to select ac-
cording to the criteria (type of tourism, activi-
ty, the district of location, workshop availabil-
ity and etc.) The user interacts with the map
via browser or mobile app. The interface in-
cludes (Tanina, Sergeyev, Konyshev, Tanin,
2022):

-scaling and movement on the map;

-opening of the object cards with de-
tailed information;

- Quick Search and route planning.
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HcTouHUK: COCTAaBIIEHO aBTOPAMH T10 PE3yJIbTaTaM COOCTBEHHBIX MCCIIETOBAHUN

For tourists and inhabitants of the re-
gion:

- facilitation of the search and agrotour-
ist trips planning, time saving, opening new
locations;

- increasing the availability of infor-
mation.

For agrotourism objects (farms, estates,
workshops):

- increasing awareness, attraction of
new customers, additional free promotion
channel, structuring information about one-
self.

For the region in general:

- economical: stimulation of small and
medium enterprise development in the rural
area, growth of tax revenues, new job for-
mation in the service industry;

- social: strengthening of rural areas,
preservation of cultural heritage and tradi-
tions, development of career guidance among
youth;

- image-building: formation of modern
digital touristic brand of the region, enhancing
investment attractiveness of the region,
growth of inner touristic flow.

Conclusions (3akmarwuenue). Thus, the
launch of interactive map will become the
start of the agrotourism accelerated growth in
Belgorod region. Due to the systematic repre-
sentation of rural, farm, children, cultural and

ethnographic, gastronomic, educational manu-
facturing, industrial touristic and ecotourism
objects, the region gets the tool which makes
the agrotourism clear, available and scalable.
It will also contribute to:

- strengthening of rural areas. New tour-
istic flows stimulate the development of the
local business, infrastructure and service.
Small holdings get sustainable channel for
attracting guests and income.

- growth of employment and economic
activity. The emergence of new employment
opportunities in the hospitality industry,
crafts, transport, local production.

- enhancement of investment attractive-
ness of the region. The user-friendly map
makes the agrotousim market structured and
understandable. The project stimulates the
growth of small business. Each mark is a po-
tential partner, service, new  monetization
points for the general development of the re-
gional tourist potential.

- development of vocational guidance
and educational routes. Children and educa-
tional manufacturing tourism develop an in-
terest in agricultural, ecological and engineer-
ing professions. Schoolchildren and students
get an opportunity to look into the real enter-
prises and technology in the real life.

- social impact for the region. Im-
provement of the quality of life in the rural
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areas, preservation of cultural heritage,
strengthening the link between city and vil-
lage.

- the long-term formation of a sustaina-
ble tourism brand in the region. The map
makes the agroturistic routes recognizable,
helps create new thematic areas and unites the
participants of the industry.

Conflicts of Interest: an authors have
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